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Dear Colleagues,

As we reflect on the past year, we are proud to share the story of a neighborhood that 
continues to set the pace for growth, vibrancy, and innovation in Washington, DC. The NoMa 
Business Improvement District (NoMa BID) is pleased to present our 2025 Annual Report— 
a celebration of extraordinary momentum powered by strong partnerships, strategic 
investment, and a shared vision for the future.  

Across the neighborhood, this momentum was visible in tangible and meaningful ways. We 
welcomed new businesses, supported a growing residential community, and hosted events 
that brought tens of thousands of people together. Our public spaces continued to evolve 
with new art, activations, and programming that reinforce NoMa’s identity as a creative and 
inclusive neighborhood.

This progress reflects more than growth alone—it speaks to the strength of NoMa’s 
foundation as a connected, creative, and community-oriented district. Through thoughtful 
placemaking, consistent stewardship, and ongoing collaboration, we continue to shape a 
neighborhood that is both welcoming and forward-looking.

Among this year’s highlights:

A THRIVING RETAIL & HOSPITALITY SCENE: 
NoMa continues to attract top-tier operators, with a wave of new openings that reflect 
both market confidence and the neighborhood’s growing consumer base. Thirteen 
new restaurants, bars, and experiential concepts chose NoMa as their home in 2025, 
further establishing the neighborhood as one of DC’s most dynamic dining and 
entertainment destinations.

RECORD-BREAKING TRANSIT ACTIVITY: 
The NoMa-Gallaudet U Metro station set multiple all-time ridership records in 2025, 
first breaking the 30,000 entries/exits in one-day milestone in early spring. The 
station continues to outperform pre-pandemic levels and stands as one of the busiest 
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in the entire system—an unmistakable signal of NoMa’s central role in the city’s daily 
life and as one of the most accessible and well-connected neighborhoods in the region.

UNMATCHED RESIDENTIAL MOMENTUM: 
NoMa’s 20002 zip code achieved the #1 ranking in the nation for apartment move-ins, 
underscoring the neighborhood’s continued appeal as a premier destination for urban 
living. New residents are choosing NoMa for its connectivity, amenities, and vibrant 
sense of place—and they are arriving in record numbers.

CULTURAL VIBRANCY: 
The 10th annual NoMa in Color Mural Festival continued to expand our public art 
footprint, bringing 20 stunning large-scale, unique works of art to the neighborhood, 
while immersive installations and programming activated spaces across NoMa.

PUBLIC SAFETY & CLEANLINESS: 
Our Ambassador team remained a constant presence, ensuring that NoMa is clean, 
safe, and welcoming for all. Over the course of the year, the team collected more than 
30,000 bags of trash and made nearly 500 trips to the city dump, in addition to erasing 
and removing 500+ graffiti markings from walls, fences, and murals. 

ECONOMIC IMPACT: 
The Metropolitan Beer Trail delivered another standout year, drawing visitors from 
38 states and 30 countries and driving an estimated $1.6 million in spending at the 11 
participating local businesses.

The NoMa BID remains the driving force behind this continued transformation. Through 
strategic investment, strong partnerships, and a commitment to long-term stewardship, we 
are proud to support a neighborhood that continues to lead.

Thank you to everyone who makes this work possible—our staff, stakeholders, business 
owners, residents, and visitors. Together, we are shaping a neighborhood that is not only 
growing, but thriving.

We look forward to what’s ahead.

Maura Brophy
NoMa BID President & CEO

Michael Skena
NoMa BID Board Chair
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NoMa By the Numbers

Office

12.68M 
SQUARE FEET

Residential

12,300 
RESIDENTIAL UNITS

Retail

701K
SQUARE FEET

Hotel

1,350
HOTEL ROOMS

32 Places to Live

Parks & Public  
Green Spaces

3 Dog Parks

8 

6 Hotels

30 LEED-Certified Buildings

3.8 Miles of Bike Lanes

2 Metro Stops

52,000+ Workers

15,000+ Residents

1.5 Million Visitors

72 Murals

5 Entertainment & Culture Venues

56  
Food & Drink  
Destinations

46  
Shops & 
Services

15 Capital Bikeshare Stations

342K Capital Bikeshare  
Entries/Exits



6 7

G
RO

W
TH

Thirteen New Retail Establishments Opened in 2025
In 2025, NoMa welcomed 13 new retail establishments, reflecting a powerful mix of 
experiential concepts, regional relocations, and national brand expansions. Established DC 
favorites chose NoMa for their next chapter, recognized brands expanded their footprint, 
and distinctive dining and lifestyle concepts elevated the neighborhood’s destination appeal. 
Together with new neighborhood-serving businesses, this momentum reinforces NoMa’s 
position as one of DC’s most dynamic mixed-use districts—where national names and local 
entrepreneurs thrive side by side in a walkable, amenity-rich environment.

Blue Zen Nails Spa & Lash, 
1236 Third St. NE

Gold’s Gym, 
1005 First St. NE

Marcus DC, 
The Morrow, 222 M St. NE

Capitol Lounge Cafe, 
777 North Capitol St. NE

Goodie Lounge, 
The Morrow, 222 M St. NE

Sly, 
The Morrow, 222 M St. NE

Lost Sock Roasters, 
6833 Fourth St. NE*

Capo Deli, 
50 Massachusetts Ave. NE

Livewell Animal Hospital, 
1232 Third St. NE

*Technically just outside BID boundaries

Affordable Housing Momentum  
Sustains Residential Growth
Following a strong wave of residential deliveries over the last several 
years, NoMa’s growth continued in 2025 with two 100% affordable 
apartment communities under construction. Located within the 
high-performing 20002 zip code—consistently ranked among the 
nation’s fastest-growing urban neighborhoods—these developments 
underscore NoMa’s commitment to inclusive growth, ensuring long-term 
affordability alongside continued investment.

115 affordable units serving 
households earning 30–50% AMI

62 affordable units serving 
households at 30% AMI

Gearin’ Up Bicycles, 
10 Harry Thomas Way NE

Bub and Pop’s, 
100 Florida Ave.

Manifest, 
1242 Third St. NE

Eunoia, 
320 Florida Ave. NE*

The Emblem, 
301 Florida Ave. NE

Congress Place, 
1109 Congress St. NE

Office Market Remains Resilient
NoMa’s office market remained relatively resilient in 2025 
despite broader market challenges, including federal space 
consolidation. Office vacancy remained consistent and below 
the 17.5% year-end vacancy rate of Washington, DC, at large.
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The NoMa Ambassadors continued to set the 
standard for excellence in 2025, ensuring the 
neighborhood remains clean, welcoming, and well 
maintained every day. Through a highly visible 
presence, the team delivered essential services 
including litter removal, graffiti abatement, park 
maintenance, sidewalk power washing, and 
seasonal snow and leaf removal. Their consistent, 
year-round efforts keep NoMa’s streets, parks, 
and plazas pristine and accessible for residents, 
workers, and visitors alike.

220.6 
TONS OF 

TRASH REMOVED

508 
INCIDENTS OF  

GRAFFITI REMOVED

488 
TRIPS TO THE  
CITY WASTE 

MANAGEMENT 
FACILITY

13 
DEDICATED 

AMBASSADOR 
TEAM MEMBERS

30,100+ 
TRASH BAGS 
COLLECTED

CLEAN

Expansion of Security Camera Network
In 2025, the BID significantly expanded its 
security camera network, installing dozens 
of additional cameras on private properties 
to better monitor public spaces throughout 
the district. These feeds integrate with 
both MPD’s Real Time Crime Center and the 
BID’s CCTV system, strengthening coordination and real-time 
response. Funded through the Office of the Deputy Mayor for 
Public Safety and Justice’s District Safe Commercial Corridors 
program, this investment reinforces NoMa’s proactive, 
partnership-driven approach to public safety.

24
SECURITY 
CAMERAS

 100%

SAFE
Strong partnerships and proactive engagement ensured NoMa remained a safe and thriving 
neighborhood in 2025. Crime continued to trend downward, reaching its lowest levels since 2021. 
This steady progress reflects sustained collaboration among the NoMa BID, the Metropolitan 
Police Department, property owners, and community stakeholders to address concerns early 
and maintain a secure, welcoming environment.

12 
BID-HOSTED 

SAFETY MEETINGS

4 
STREETLIGHT 

AUDITS

4
NEIGHBORHOOD 
SAFETY WALKS

Safety Ambassador
The BID expanded its on-the-ground presence by 
contracting with a dedicated Safety Ambassador who 
patrols the neighborhood five days a week. Serving 
as an additional set of eyes and ears, the ambassador 
helps mitigate issues in real time, assist businesses 
and visitors, and coordinate response efforts when 
needed—enhancing visibility and day-to-day safety 
across the district. 225

VITAL DOCUMENTS 
OBTAINED

87
FAMILY  

UNIFICATIONS

869
HOUSING SUPPORT & MANAGEMENT

1,839
SUPPLIED 

DISTRIBUTED

198
OPIOID OVERDOSE 

RESPONSES

Outreach to Unhoused Neighbors
The BID continued its partnership with the h3 Project, 
led by Dr. Ami Angell and her team of trained outreach 
specialists providing daily, holistic support to unhoused 
individuals in NoMa. This compassionate, data-driven 
approach delivers measurable results while ensuring 
dignity and connection remain at the center of care.
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NoMa Farmers Market
The NoMa Farmers Market on Third Street remained 
a vibrant weekly gathering place from April through 
October, drawing steady foot traffic and supporting 
more than 20 local vendors. By accepting Produce 
Plus benefits, the market expands access to fresh, 
nutritious food while strengthening community 
connection. Each week, the market reinforces NoMa’s 
identity as a lively, walkable neighborhood where 
local commerce and community life intersect.

AC
TI

VA
TE

28
VENDORS

1,500
WEEKLY SHOPPERS

THE NOMA FARMERS 
MARKET IN 2025:
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Metropolitan Beer Trail
The Metropolitan Beer Trail returned for its 
fourth—and most successful—year in 2025. 
More than 13,000 participants downloaded 
the digital passport, logging 71,000 check-ins 
across 11 walkable and bikeable establishments 
along the MBT. The program generated an 
estimated $1.6 million in consumer spending, 
strengthening NoMa’s reputation as a premier 
destination for craft beer, culinary tourism, and 
experiential exploration.

Crooked Run 
Fermentation

13,000
TOTAL SIGN-UPS

 12%

71,000
TOTAL CHECK-INS

 56%

3,000
PRIZES REDEEMED

 36%

6,455
AVG. CHECK-INS  

PER LOCATION
 59%

38 STATES & 
30 COUNTRIES 

REPRESENTED

$1.6M
ESTIMATED 

SALES

METROPOLITAN 
BEER TRAIL IN 

2025:
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EVENTS
The NoMa BID hosted more than 25 free events 
and activations in 2025, attracting over 50,000 
attendees and transforming parks, plazas, and 
public spaces into vibrant community gathering 
points. Signature 2025 events included:

APRIL

Spring Into Fitness
The high-energy wellness event drew 500+ participants for 
races and outdoor fitness programming.

MAY-JUNE

CiNoMatic Under the Rainbow
6,000+ attendees gathered at Alethia Tanner Park for six con-
secutive weeks of outdoor movie screenings with all selected 
films celebrating diversity and the LGBTQ+ community as part 
of WorldPride celebrations in DC.

MAY

Bike to Work Day 
NoMa’s pitstop at Wunder Garten remained one of the 
most-popular in this District-wide event organized by the 
Washington Area Bicyclists Association (WABA) with more 
than 500 people pedaling through in 2025.

MAY

Capital House Music Festival 
This celebration of house music and tribute to Sam 
“the Man” Burns brought more than 3,000 con-
cert-goers to Alethia Tanner Park—many visiting the 
neighborhood for the first time. The event’s strong 
turnout and enthusiastic reception have already 
secured plans for a return performance in May 2026, 
further elevating NoMa’s profile as a premier desti-
nation for large-scale cultural events. 

JUNE

District Sounds Concert 
The multicultural showcase celebration spanned fla-
menco, jazz, hip-hop, and cumbia, drawing hundreds 
to Swampoodle Terrace for an outdoor concert.

JUNE–JULY

Sunset Sounds 
Our five-week free summer concert series activated 
Alethia Tanner Park with diverse live music.

50,000+
EVENT 

ATTENDEES

25+
ANNUAL EVENTS  
& ACTIVATIONS

50+
ARTISTS &  

MUSICIANS  
SUPPORTED

enough to fill 
82 eight-car 
Metro trains!

NOMA EVENTS  
IN 2025:
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SEPTEMBER

Color Jam 
3,500+ people gathered at Alethia Tanner Park to celebrate 
the delivery of 20 new murals to the neighborhood during 
the 10th annual NoMa in Color Mural Festival. The event 
featured a stacked lineup of DJs, performers, dancers,  
and singers, with immersive DIY art workshops, a 20-vendor 
artisan market, and a pop-up beer garden hosted by  
Lost Generation Brewing Co. NBC4 news personality  
Tommy McFly emceed the celebration.

OCTOBER

PumpkinPalooza 
4,500+ people turned out for the BID’s annual Halloween 
celebration at Alethia Tanner Park. The fun, free event 
featured a pick-your-own pumpkin patch, costume parade 
and contest for people and pets, an alpaca petting zoo, sack 
races, movie screening of “Hotel Transylvania,” and a pop-up 
beer garden hosted by Red Bear Brewing Co. 

OCTOBER

DC Home Rule Music Festival 
4,000+ attendees from across the DMV, a majority of whom 
were first-time visitors to Alethia Tanner Park, attended this 
concert which spotlighted local talent with inspiring jazz, 
go-go, and hip-hop performances plus all-day DJs, a curated 
record fair, and local food and drink vendors.
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ART & CULTURE
10th Anniversary of NoMa in Color 
NoMa in Color celebrated a major 
milestone in 2025, marking the 
10th anniversary of the NoMa BID’s 
signature mural festival. Working 
in partnership with WMATA’s Art in 
Transit, the 10-day festival continued 
its legacy of transforming the neighborhood into 
an open-air gallery. Since launching in 2016, NoMa 
in Color has brought more than 145 murals to the 
community, cementing NoMa’s reputation as the 
“Mural Capital of DC.” Twenty new works were added 
in 2025, including 16 along the Metropolitan Branch 
Trail and four special anniversary murals installed 
throughout the neighborhood. 

Washington Improv Theater Coming in 2026
The Washington Improv Theater (WIT) signed a 30-year lease in NoMa in 2025, estab-
lishing the neighborhood as its permanent home and securing a major cultural anchor 
for decades to come. This long-term commitment represents a significant win and 
will bring a dynamic arts institution to activate the neighborhood up to 15 hours a day 
with up to 450 annual performances, classes, workshops, and corporate trainings. 
Beyond entertainment, WIT’s presence strengthens NoMa’s identity as a creative, 
community-centered district—adding consistent foot traffic, evening activity, and 
a vibrant cultural hub that serves residents, workers, and visitors alike. WIT plans 
to open in early 2027 at 1226 Third St. NE and will feature a 110-seat theater, seven 
trainings and rehearsal studios, and a cafe/bar with outdoor seating.

NoMa Art Walk App
The NoMa BID launched the free NoMa Art Walk 
app, to create an interactive, self-guided way to 
experience the neighborhood’s renowned public 
art collection. With more than 145 murals and 
installations mapped at users’ fingertips, the app 
features GPS-enabled navigation, artist profiles, 
and behind-the-scenes insights that deepen 
engagement with each work. 

K Street Virtual Gallery 
Artist Katty Huertas debuted her first light art 
installation in the K Street Gallery in 2025. Titled 
“Pushing Through,” the dynamic installation 
celebrates the vibrancy and renewal of spring with 
illuminated florals that appear to grow organically 
from the surrounding Burnham Walls. Transforming 
the corridor into a radiant, immersive experience, 
the piece underscores NoMa’s commitment 
to innovative public art and enriching the 
neighborhood’s cultural landscape.
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SUPPORT
The NoMa BID supports BID businesses and members 
through research, technical assistance, information 
sharing, financial support, marketing and promotion, and 
networking. Examples of our impactful work are:

NoMa Business Social
The BID’s popular quarterly NoMa Business Social continued to 
bolster the local business community by providing a valuable forum 
for businesses to network, collaborate, and connect with resources.

NoMa Property Managers Social
Twice annually, the BID hosts networking forums for commercial 
property owners to connect with each other, with outside vendors and 
service providers, and with the Metropolitan Police Department to 
share resources and best practices.
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TRANSIT

6TH 
BUSIEST IN ENTIRE 

METRO SYSTEM

31,000+ 
ENTRIES/EXITS RECORDED 

ON ONE DAY 

140% 
GROWTH IN RIDERSHIP 

SINCE 2019
Up from 19th busiest 

pre-pandemic
The highest of any 
Metrorail station

NOMA METRORAIL 
RIDERSHIP & 
PERFORMANCE:

in April 2025

New Metro Entrance/Exit 
onto Third Street NE 
The BID continued to advocate for, applaud, 
and help advance the District’s decision to 
fund and add a third entrance to the NoMa-
Gallaudet Metro station facing Third Street NE. 
With construction anticipated to begin in 2028, 
this new entrance will dramatically improve 
access, connectivity, and rider experience, 
supporting NoMa’s continued growth as a 
transit-oriented community.

Protected Bike Lanes
Getting around NoMa on two wheels became safer and 
more seamless in 2025 with the addition of 0.6 miles of 
protected bike lanes and key infrastructure upgrades 
throughout the neighborhood. Cyclists and pedestrians 
alike benefited from improvements to the M Street 
underpass, where DDOT removed concrete barriers to 
widen the sidewalk and better connect the M Street 
cycle track to the Metropolitan Branch Trail (MBT). 
Additional enhancements in the K Street underpass, 
along First Street NE, and through Mamie “Peanut” 
Johnson Plaza strengthened critical north-south and 
east-west connections, making it easier to move through 
NoMa and reinforcing its role as a leading transit-
oriented community.

Easy access to commuter  
and regional rail systems, Amtrak, 
and interstate bus lines.

3.5 Miles of  
Bike Lanes

2 Metro Stations

15 Capital Bikeshare 
Stations

The Metropolitan Branch Trail, a 
north-south urban multi-use trail 
connecting downtown DC to Silver 
Spring, MD, and beyond —used by 
thousands of walkers, runners, 
bicyclists, and scooter-users daily.

342K Capital  
Bikeshare Entries  
& Exits

NoMa is home  
to four of the 

top 15 stations!
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Mamie “Peanut” Johnson Plaza
Mamie “Peanut” Johnson Plaza officially opened on June 2, 2025, with a ribbon cutting 
led by Mayor Bowser and District leaders. Since then, the reimagined space—made 
possible by a $41 million public investment—has transformed the former Wendy’s site 
into three new green spaces with safer roadways and protected bike lanes, contribut-
ing to a 35% reduction in crashes in and around the plaza. 

The NoMa BID now oversees year-round maintenance and activations, bringing the 
space to life through programming and community events. Further elevating the 
plaza, the BID secured a FY26 DC Commission on the Arts and Humanities grant to 
commission “Curve,” a monumental sculpture by DC artist Rania Hassan. Inspired by 
Johnson’s trailblazing legacy as both the first Black woman to pitch in professional 
baseball and a longtime nurse, the 12-foot-tall work will add a powerful new cultural 
landmark to this transformative civic space when it is installed in fall 2026.

PLACE
Local Dream, New Destination
Tommy’s Tacos signed a lease for the cafe space at Alethia 
Tanner Park and began building out the location, with an 
anticipated opening in spring 2026. Led by a local sous-chef 
pursuing his lifelong dream of restaurant ownership, the 
new eatery marks his first brick-and-mortar establishment. 
With support from the NoMa BID, this milestone transforms 
entrepreneurial vision into reality while activating one 
of the neighborhood’s signature public spaces. Tommy’s 
Tacos brings fresh energy and everyday vibrancy to the 
park, offering residents and visitors a new, locally rooted 
destination to gather and dine.
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31K
VIEWS

PR
O

M
O

TE

Through strategic branding and compelling storytelling, the 
NoMa BID reinforced NoMa’s identity in 2025 as a premier 
destination to live, work, dine, and gather. By highlighting the 
neighborhood’s growth, cultural vibrancy, and dynamic public 
spaces across digital platforms and earned media, the BID 
elevated NoMa’s visibility and strengthened its reputation 
locally and nationally.

NoMa and the BID continued to make headlines throughout the year, with 
media reporting positively on leasing activity, restaurant openings, and BID-
sponsored events, activations, and initiatives. 

The BID continued to gain followers across all its social media channels, which 
it uses to promote BID businesses and events, with Instagram surpassing the 
19K follower milestone.

19.3K
INSTAGRAM 
FOLLOWERS

 21% YOY

4.6K
FACEBOOK 

FOLLOWERS

2K 
LINKEDIN 

FOLLOWERS
 18%

9K
TWITTER 

FOLLOWERS

50% 
AVERAGE 

NEWSLETTER  
OPEN RATE

25K 
NEWSLETTER 
SUBSCRIBERS

15K
WEBSITE  

VISITORS PER 
MONTH

Chef Marcus Samuelsson 
on “Meet the Press”

BID President & CEO Maura Brophy on DC News Now
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AWARDS

Washington City 
Paper “Best Of DC” 
Awards

NoMa businesses, amenities, and the NoMa BID earned top honors in the 2025 Washington City 
Paper “Best of DC” awards, while several neighborhood restaurants were recognized by prestigious 
culinary institutions including the RAMMYs, James Beard Foundation, and Michelin Guide. Together, 
these accolades underscore NoMa’s rising prominence as a destination for exceptional dining, 
retail, recreation, and vibrant public spaces.

Best BID: NoMa BID 

Best Farmers Market: NoMa Farmers Market (finalist)

Best Bike Trail: Metropolitan Branch Trail

Best Dog Park: Swampoodle Dog Park

Best Dog Park: Alethia Tanner Dog Park (finalist)

Best Brewery Along the MBT: Lost Generation Brewing Co.  

Best Liquor Store: NoMa Wine & Spirits (finalist),  
Uncorked (finalist)

Best Pizza: Andy’s Pizza, Menomale (finalist)

Best Laotian Restaurant: Laos in Town

Best Indian Restaurant: Indigo

Best Doggie Dogcare: Colby’s Daycare & Spa (runner up)

Best Flower Shop: She Loves Me (finalist)

Best Dentist: New Columbia Dentistry

Best Bike Shop: Gearin’ Up (finalist) 

METROPOLITAN BEER TRAIL PARTICIPANTS
Lost Generation: Best Bar, Best Brewery, Best Trivia,  
Best Pet-Friendly Bar

Metrobar: Best Outdoor Bar, Best Bar (finalist), Best 
Pet-Friendly Bar (finalist)

Dew Drop Inn: Best Dive Bar

Red Bear Brewing Co.: Best LGBTQIA Bar

Wunder Garten: Best Pet-Friendly Bar (finalist)

2025 RAMMY
Favorite Gathering Place:  
Dew Drop Inn (MBT Participant)

Michelin Guide
Laos in Town maintained its 
prestigious Bib Gourmand  
award which recognizes 
restaurants that offer high-
quality, delicious food at a  
great value.

Eater DC
Marcus DC Executive Chef 
Anthony Jones named 
Rising Chef of the Year

Marcus DC Chef Rachel 
Sherriffe named 2025 
Pastry Chef of the Year

     Partner of the Year Awards
The BID hosts its own awards program to recognize organizations and individuals for stand-out 
work. Congratulations to the following NoMa BID Partner of the Year award winners:

COMMUNITY  
CHANGEMAKER AWARD   
Given to an individual (or entity) in recognition 
of contributions that have had a direct impact 
on NoMa.

District Department of  
Transportation (DDOT)

CATALYST AWARD    
Given to someone who helps to tell the 
story of NoMa.

Joel Bergner

PROPERTY MANAGEMENT 
PARTNER OF THE YEAR 
AWARD   
Given to a commercial property owner who 
goes above and beyond in property steward-
ship, supports a clean and safe neighborhood, 
and demonstrates outstanding community 
leadership.

Aishia Rankin, JLL  
131 M Street NE, 170 L Street NE

MAGNETIC NOMA BUSINESS   
Given to a NoMa-based business that has 
demonstrated exceptional partnership to 
the BID and has helped the neighborhood 
become “magnetic” through its work.

NPR

DISTRICT  
CHAMPION AWARD  
Given to an individual who has 
demonstrated leadership and partnership 
on a DC-wide scale.

Mayor Muriel Bowser
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SPONSORSHIP
In 2025, the NoMa BID proudly supported dozens of local and national organizations 
through membership and financial support:

Thank you to the following organizations for their generous support of NoMa BID 
events, programming, and activations:

Union Market



32 33

Financials

The NoMa BID receives an assessment from commercial property (including land and parking lots), residential buildings with 10 or more units, and 
hotels. Summarized information from NoMa BID audited financial statements set forth above represents the consolidated finances of the NoMa BID 
and the NoMa Parks Foundation in accordance with accounting principles generally accepted in the US.

ASSETS FY 2025

Cash/Cash Equivalents 594,644

Investments 2,614,427

Accounts Receivable 1,087,080

Prepaid Expenses 162,479

Net Property & Equipment 535,590

Operating Lease Right-of-Use Asset 1,779,458

Total Assets 6,773,678

INCOME FY 2025

BID Assessments 4,149,559

Contract Revenue 272,955

Sponsorships 59,972

Investment Income 100,812

Other Revenue 314

Total Revenue 4,583,612

EXPENSES

NoMa Parks Foundation 38,513

Administration 785,352

Public Space Maintenance 676,924

Economic Development 895,181

Ambassador Team 1,244,425

Events and Programming 492,787

Marketing 530,181

Total Expenses 4,663,363

LIABILITIES

Accounts Payable & Accrued Expenses 275,784

Deferred Revenue 2,306,833

Operating Lease Obligation 2,199,914

Total Liabilities 4,782,531

NET ASSETS

Reserves & Unrestricted Assets 1,991,147

Statement of Financial Position Statement of Activities

Liabilities & Net Assets

Total Liabilities & Net Assets: $6,773,678 Net Income: $(79,751)

2025 Staff & Board

STAFF
Maura Brophy, President & CEO 

Romario Bramwell, Ambassador 

Guillermo Carcamo, Public Space Manager

Sherri Cunningham, Vice President, Marketing, 
Communications & Events  

Celise David, Office Administrator

Te’von Hall, Ambassador

Mark Holbrook, Manager of Ambassador Operations

Delonte’ Kitt, Marketing & Events Manager

Ruben Lechuga, Vice President, Public Space Operations

Rodney McNeil, Ambassador 

Gavin Meyer, Senior Associate, Planning & Economic 
Development 

Taleah Mizell, Marketing Associate 

Amanda Phillips, Senior Manager, Placemaking & Public Art

Waverly Phillips, Parks Supervisor

Foday Sankoh, Ambassador

Andre Smith, Ambassador Operations Supervisor 

Brian Smith, Vice President, Planning & Economic 
Development 

Mekhi Smith, Ambassador 

Mike Towler, Chief Financial Officer

Jeffrey Turner, Ambassador

Remi Wallace, Associate Director, Events & Partnerships

Richard Young, Ambassador Operations Supervisor

BOARD
EXECUTIVE COMMITTEE

Michael Skena, Chair, Toll Brothers

Matthew Robinson, Vice Chair, MRP Realty 

Natalie Melso, Treasurer, LCOR

Thomas Archer, Secretary, Skanska

David Tuchmann, At-Large Member, Akridge

BOARD MEMBERS

Thomas Archer, Skanska

Matthew August, U.S. General Service Administration 

Uwe Brandes, Georgetown University 

Anne Choe, Lost Generation Brewing Co.

Tom Cicotello, Boyd Watterson 

Stacey Foxwell, NPR

Lucretia Kumah, Bozzuto

Andrea Limauro, DC DOEE

Everett Lott, EXP

Natalie Melso, LCOR

Matthew Robinson, MRP Realty

Robbie Saclarides, JBG Smith 

Michael Skena, Toll Brothers 

David Tuchmann, Akridge 

Kathy Voss, Little Miner Taco 
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NoMa Business Improvement District
1140 Third Street NE 
Suite 400B 
Washington, DC 20002

(202) 289-0111

 instagram  @NoMa.BID
facebook  @NoMaBID

NoMaBID.org
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